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We have noticed a particular rise 
in Personal (PA) and Executive 
Assistant (EA) roles – we placed 
45 in the past year, which is 
more than three a month. The 
ability to multi-task, prioritise, 
adapt to changing situations, 
and carry out a broad range of 
tasks is a must for any EA and 

Directors, CEO’s and Board 
members in need of this level of 
support to keep things running 
smoothly. This need has been 

average 3% increase in wages. 

In this report, we have analysed 
more data than ever before, 
utilising our extensive resources 

all of the intelligence we have 
gained over the past year. We’ve 
also analysed every inch of data 

relevant from a variety of reports 
available in the wider market to 
provide the best insights into 
both hiring and candidate trends 

Technical disciplines. 

Our systems allow us to provide 
analysis, overview of trends 

response to client requirements. 
Please email me personally on 

 
if I can extend this service to you 
and your business in 2019. 
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With organisations powering on 
with their plans for growth, the 
demand for more professional, 

administration roles will become 
integral to business outcomes 
in the year ahead. The focus 

employee engagement through 
providing more training, and 
working towards personal 
development plans to upskill 

employees, not only for 
progression purposes, but also 
to make sure they are keeping up 
with digitisation and automation 
of certain business processes. 

In addition to this, the need 

more than just a competitive 
salary is stronger than ever. 

Report produced towards 
the end of 2018 found that 
97% of employers in the UK 

over the next two years, as 
candidates are now looking for 

more than their basic salary. 
Flexible working and the ability 
to work from home appear 
to be the most sought after 

training opportunities, and the 
promise of progression and 
promotion. The need for new 

likely to increase the demand 

individuals to help devise, 
support and implement these 

We have also seen an increase in 

professionals receiving bonuses 
and extra perks that you 
wouldn’t necessarily expect for 
lower salary positions. Again this 

for candidates and the need to 
retain good people. Candidates 

receiving more than one job 

their current employer. A good 

and retain top talent. 

Lisa Brewster
Partner

% 

(continued)Contents

looking for more than 



vacancies registered  
with us during 2018.

applications received by 
our consultants in 2018.of experience in the 

recruitment industry  

of experience in the 
recruitment industry  
in this region.

Our preferential online 
resources providing  
access to over 

Information from reports 
and press releases from

Our Partners’ 

CVs as  

 

The percentage of candidates 

The highest number of 

a single candidate.

4

Average number  
of candidates  
approaching each 
of our consultants 
in 2018.

The percentage of candidates 

when they handed in their notice.

%

%

Director level 
%

The percentage of  
candidates starting jobs.

Administrator level 

%

%

Average length of time to recruit from the 
beginning of the process to start date:

level

evel 

,

CAUTION

Career 
Hazard

04 0505
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(continued)

The focus remains heavily on talent retention, employee engagement, 

developing and driving new initiatives is greater than ever, and employers 
are willing to pay a higher salary for the top talent. There is also the 

 
pump to navigate. 

 
in-demand HR  

*

*

3

4

 All of the temporary rates we have outlined include basic pay and holiday pay.  
They do not include employers’ NI or any agency mark up or margin.

Change 
Management and Reward

Talent  
Management 

Learning and 

  P

 Generalist HR 

 Assistant/Administrator £17,500 £30,000 £23,000  £10.00 £16.00 £12.50

 Advisor £26,000 £40,000  £34,000 £12.00 £20.00 £16.00

 Business Partner £34,000  £65,000 £47,500  £18.00 £26.00  £24.00

 Director £75,000 £145,000  £105,000  

 Assistant/Administrator £22,000 £30,000 £25,000 £12.00 £16.00  £14.00

 Advisor £25,000 £40,500  £34,000  £15.00 £20.00 £16.00

 Director £80,000 £150,000 £102,000  

 Consultant £32,000  £65,000  £48,000  

 

 Assistant/Administrator £19,000  £27,500  £24,000  £10.50  £15.00  £12.00

 Advisor  £23,000  £40,000  £30,000  £12.00 £18.00  £16.00

 Director £60,000  £115,000  £85,000  
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(continued)

This year we have seen an 
average increase of 6.6% across 
all positions, with Executive and 
Personal Assistants becoming 
the most in-demand roles, 

Receptionists close behind.

Candidates with experience 
and skill sets that will add 

higher-than-average starting 
salaries to attract and then retain 
them. Executive Assistants in 
particular, because of the broad 
range of responsibilities and 
tasks involved, and the fact that 
they tend to line manage other 

 
highly sought after. 

Temporary rates: All of the temporary rates we have outlined include basic pay and holiday pay.  
They do not include employers’ NI or any agency mark up or margin.

 Data Entry £16,500  £20,000  £18,000  £9.00  £12.00 £10.00

 Administrator  £17,000  £22,000  £18,000  £9.00  £12.00  £10.00

 Receptionist £18,000  £24,000  £20,000  £10.00 £12.00 £9.00

 Personal Assistant £26,000 £35,000  £30,000  £14.00  £21.00  £18.00

 Executive Assistant  £28,000  £40,000  £35,000  £15.00  £24.00  £18.00

and organisational skills 

 

*

 

3

4

*
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 All of the temporary rates we have outlined include basic pay and holiday pay.  
They do not include employers’ NI or any agency mark up or margin.

(continued)

,

10

This need for talented and experienced candidates has had a huge impact on salaries, with an average 

hiring decisions. 

Customer Care is 

There’s been a lot of hype 
around adopting social 
media customer care 
strategies, but now with 
most brands establishing 
their social care strategy, 
we’re seeing a move 
towards personalisation. 
Companies are focusing 
on more human 
interactions – like active 
conversations through 
messaging – while 
adopting a more casual 
tone and using emojis.

The Rise of the  

A third of UK consumers 
now say that they 
actively choose to buy 
from ‘ethical’ businesses, 
while 8 out of 10 won’t 
deal with a brand that 
they don’t trust. With 
GDPR now fully up and 
running, this trend is only 
going to escalate in 2019.

Customer Care is  
the new Marketing 

With consumer 
interactions more 
public, customer care 
is becoming the new 
marketing. It’s not that 
one can replace the other 
— it’s that they’re now 
working together instead 
of in silos. Feedback 
often appears as public 
comments under social 
posts and care teams are 
seizing the opportunity 

responses. When it’s 
done well, word spreads.
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(continued)

A strong social media presence, 
appropriately placed digital 
marketing, and well organised 

impact on customer intake and 
brand representation. 

Businesses are employing 
data-driven marketing and 

demand for personalisation and 
more tailored, intuitive customer 

touchpoints. Blending data and 
creative marketing means a need 
for far better integration and 
collaboration between marketing 
and creative departments. This 
has led to a rise in the number of 
in-house creative roles becoming 
available within the marketplace. 

to those with cross-channel 
experience. 

Demand for 

professionals has 
increased by 17%.

%

 All of the temporary rates we have outlined include basic pay and holiday pay.  
They do not include employers’ NI or any agency mark up or margin.

Integrated 

designers

Marketing 
 

Digital brand 
strategists

  P

 General Marketing 

 Administrator £17,000 £22,000  £19,000  £9.00 £12.00 £10.00

 Executive  £20,000  £37,000  £26,000  £9.50  £15.00  £12.00

 Director £80,000 £130,000  £95,000  

 PR

 Administrator  £18,000  £24,000  £20,000  £9.00  £11.00  £9.00

 Executive  £24,000  £30,000  £26,000  £10.00  £16.00  £14.00

 Director  £74,000  £107,000  £92,000  

 Administrator  £20,000  £24,000  £22,000  £9.50  £14.00  £12.00

 Brand

 Executive  £28,000  £40,000  £35,000  £14.00  £20.00  £15.00
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With a noted skills shortage in this 
profession, along with the high demand 
for top talent, salaries have been driven 
up, with an average increase of 8%. 
Candidates in this sector are required to 
be more tech savvy due to the increase 

intelligence, but they are also required 
to be innovative and dynamic to devise 
smarter ways of extracting costs from a 
procurement process whilst improving 
stakeholder experience.

The function is becoming much more 
strategic, and organisations require 
creative and curious minds to help 
develop new processes and strategies to 
cope and adapt with the ever changing 
environment. This level of ability required, 
matched with the shortage of candidates, 
will force employers to pay more. 

(continued)

 All of the temporary rates we have outlined include basic pay and holiday pay.  
They do not include employers’ NI or any agency mark up or margin.

  P

 Procurement Administrator  £22,000  £28,000  £25,000  £12.00 £18.00  £15.00

 Buyer £26,000  £40,000  £34,000  

 Director of Procurement  £95,000  £150,000  £115,000  

,
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Graduate vacancy targets appear 
to be reducing slightly as a result 
of the uncertainty brought about 
by Brexit, with employers in 
8 out of 13 key industries and 
employment areas hiring fewer 
graduates than the year before.

Despite this, there appears to be 
little (if any) impact on graduate 
salaries, with the median starting 
salary across the UK remaining 
at £30,000 for the fourth year 
running. From our research, we’ve 
found that the average graduate 

slightly lower at £25,000, but this 

is still an impressive 8.7% increase 

given the decline in graduate 
opportunities. 

This goes to show that there is 
still a strong appetite for young, 
fresh talent, and companies are 
willing to pay more money to 
attract the top students straight 
out of university. They can 
then be trained, developed and 
retained with a view to eventually 
promoting them through the 
ranks. 

(continued)

At least a sixth of places on 
the top graduate programmes 
now provide starting salaries 
of more than  and 
nine of the country’s best-
known graduate employers 
are paying salaries in excess 
of this year.

Graduate starting 
salaries at the UK’s 
leading graduate 
employers are expected 
to remain unchanged for 
the fourth consecutive 
year in 2019, at a median 
starting salary of

Over here
Vacancies

We’re 
hiring Join us

Jobs

Engineering

 
Building and Planning

Business and Law 

Retail

  Public sector organisations

companies 

The biggest growth in graduate 

 

advise that graduates  
who have had no 
previous work 
experience at all 
are unlikely to be 
successful during 
the selection 
processes for the 
top employers’  
graduate programmes.

More 
than a

third of 

 

Retailers 

The most 
generous 
graduate 
salaries in 

££££
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with as one of the most 
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Other

4%
 

Retail Distribution

4%

Data collected and analysed from the vacancies handled 
by Brewster Partners Recruitment Group in 2018.

The above table assumes an 
average rate for the region at 0%, 
for example Worksop is equal to the 
regional average salary. Our data 
illustrates an 8% positive variance 
on salaries in Leeds.

 

 North Yorkshire

 York +4%

 East Riding of Yorkshire

+1%

 West Yorkshire 

 Bradford +2%

 Leeds +8%

 

 Barnsley -2%

 Doncaster -1%

 Rotherham -2%

 

 Grimsby -2%

 Lincoln 0%

 

 

 Derby +3%

 Nottinghamshire 

 Newark -1%

 Nottingham +5%

 Worksop +1%

It would be wrong to assume  
that there is one salary level for  
the North and also wrong to  
assume that there is one salary  

It won’t be a big surprise to hear 
that the larger cities command 
a premium salary. The increased 
demand for quality candidates 
has driven this trend and shows 
no sign of changing in the 
immediate future.

Last year we saw a repeat 
of previous years, with more 
isolated locations such as 

lower salaries than similar roles 
in Nottingham and Leeds. This 
shows how these areas are less 

also the fact that location (rather 
than salary) remains a key factor 
for candidates.

Regional outlook

North Yorkshire

Lincolnshire

eNottinghamshire

Derbyshire

East
Riding of 
Yorkshire

West 
Yorkshire

South
Yorkshire
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(continued)

 

According to an employee 

82% of employers will be focusing 
on employee engagement in 

retention, and 55% on employee 
value proposition, so we are likely 

more than just a basic salary and 
annual leave. 

come with its challenges, as 
identifying what your employees 
want is a very subjective 
process, especially with a 
multi-generational workforce. 

The needs and wants of a 
20-something year old will be 

in the 60’s, so the key is to 

will be suitable and attractive 
for everyone. For younger 
employees too, the way a 
business conducts itself and the 
company culture is becoming 
increasingly important, which 
means giving people more 
holidays or a bonus incentive 
simply won’t be enough to 
attract, and certainly keep,  
your ideal candidate. 

A study of 2,315 UK workers  
by Perkbox, an online employee 

these were amongst some of  
the additional perks rated highly 
by employees: 

 

From a sample of over 500 candidates and 

and fruit

Pool table Casual dress 

1

2

3

4

5

6

7

8

9

10

TOP 
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(continued)

 

Developing a strong, realistic 
Employee Value Proposition is 
vital in order to not only attract 
but retain your top employees. 
In order to do this you must 

potential employees perceive 
your brand and culture. 

For example: what attracted 
them to your company; why 
they think it is unique; what 
they value most about working 
there; why they stay; and 
why they leave. This sort of 
information can be collected 

groups and exit interviews, 
as well as feedback from past 
employees and interviewees.

With a clear, honest view of 
what it is like to work for your 
company, you can develop this 
and mould it into your employer 
branding to create a compelling 
EVP and draw in your desired 
candidates.

Every employer, once they 
have perfected their salary and 

to develop strong employer 
branding that is both celebrated 

communicated to their pool of 
target candidates. 

With candidates being drawn in 
more by the company’s ethics, 
values and culture rather than the 

that these are made visible to 
potential employees and remain 
consistent across all aspects of 
the branding. 

Promote 

 

remuneration

working 

working 

mission statement

46%

36%

33%

34%

33%

 
 

an organisation if their company 
is unable to provide them with 
their requested training.

wellness 

As the 
importance 
of employee 
engagement 
and productivity 
increases, more companies are 
supporting their overall employee 
wellness as part of their approach.

 
hours

Ambition and  
growth

Every recruitment 
exercise is an opportunity 
to communicate this 
whole proposition out 

to a large number of 
individuals who may be 

target candidates today  
or at any point in the future. 

Taking the time to ensure this 
happens and that every candidate 
enjoys a positive experience  
from the recruitment process is  

a major means towards achieving 
a successful employer brand.

Our Partners and Consultants 
have worked with many of  

and public sector organisations 
to establish and benchmark  
their reputation, set out  
what the current and target 
employer propositions are  
and communicate this to the 
external market.

The TOP 5
organisations are  

talent in 

TOP 

Brand

£
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There are some additional 
variations in the data for the 
following segments:

  

 There are some regional  
splits between Leeds, 

Doncaster, Barnsley, 

 

but the trend does exist

  

at a higher premium to others 
due to their current margins  

  

within each category. e.g. the 
range of salaries we have noted 

For all of these areas, we are  
able to drill down into the detail 
and extract some accurate  
data for our clients.

Demand for all accountancy 

will continue to do so in 2019. 
This rise will be sharper in some 
disciplines more than others. 
The result will be a scarcity of 
candidates for some disciplines 
and an abundance in others.  

light report on each discipline 
to show you the size of the 
appropriate talent pool.

In a market where more 

the best talent, our team have built 
up a lot of experience in making 
sure that our clients’ employer 

(to consider the factors that will 

case studies of working with 

them draw up their employer 
branding proposition.

We are able to contribute immense 
value to our clients in delivering 
their employer branding to their 
target candidates in the way that 
we advertise their roles, talk to 
candidates and promote their 
business.
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